
 

 

 
 
 
 

 
 

The chart looks at non-food sales in predominantly non-food stores, comparing the percentage year on year 
changes in value and volume. The changes are entirely the opposite from those for food. In every month during 
the last two years the rise in volume has been greater than that in value. The gap fluctuated between 3% and 

5% through to November 2009 after which the movements in each have been almost identical. 
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